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do something more in that direction, though
less than is sometimes suggested, for it is
only a negligible proportion of the population
of any country that can profit by the most
notable of transport developments, the
increasing facilities for transcontinental air
travel. The radio and the cinema can do far
more, particularly the latter. The moving
picture, on the face of it, can make Paris or
Berlin no more real to the Englishman than
Peking or Bulawayo. But in fact it does,
for the Englishman knows more about Paris
and Berlin to begin with, and new impressions
that link on to existing knowledge are the
most readily assimilated.
The radio is a more powerful universal sing
factor. The Londoner who sits by his fire
and listens consecutively to Toulon and
Trieste and Danzig and Bratislava sub-
consciously acquires a sense of the unity of
Europe unattainable by the previous genera-
tion. At preseat5 music, no doubt, must be
the common medium, at any rate for the
Englishman, with his lack of linguistic
accomplishment. But to the educated citizen
of most European countries either English
or French or German programmes are
becoming increasingly intelligible, which
means a wide diffusion of the spoken word.